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APPEAL BRIEF 

This is an appeal from the decision of the Primary Examiner, dated November 12, 2009, A-NR 
v vV - o s ^ v , « fa C ,c \ « ^ 

present Appeal Brief, and any additional lees, to Deposit .Recount No. 502896. and credit any 
overpays nent thereto. 
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The present application Is assigned to Emergency 24, isu em\ ,p 2 place of business m 
Chicago Illinois, 

!.L A X » v W X s \ \ 

i \1 MS 

Claims h 3, 5-15 and 17-23 are finally rejected, are appealed-, and are set forth in the 
Churns Appendix. 

>MENTS 

All amendments have been. entered, henmd drawings were bled and accepted. 
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independent claim 1 is directed to a method of estimating an interne; useAs geographic 
locahon. The method mcAdea the steps el' tracking (Paragraph iOOP.A bnc 3, pp. 2} the internet 

promoted by the visited internet arte is determined ( Paragraph [00131, hne 6, gg. 2} thereby 
deiining a matched business location. The internet laser's geographic location is estimated 
(Paragraph [00 1 dp hne A gg. 2 ? t be at least adjacent to the matched business location. A 
database having bnsm si ,e g Aic locabo morm.ano Nl paraph I 015], lines 1-3 pg 2) ho; 



n-il>, pg. ,:.} tne veateb mtemet site to an Internet site in the database thereby deAung (Paraararb: 
[0015], lines 11-14, gg. 2) a matched Internet site and defining (Paragraph (OOiAg hues PEEP 
pg. 2} the matched business location to be the respective business geographic Ac Aon of the 



n i» - At k 

Internet site is matched to an .haernei. site in the database thereby deiifiifng (Pa.; 
iines U-14. pg. 2) a matched business geographic hxaaion. The Reached basin 
focabo.n having the mom noitchcs (Paragraph i'OOfog lines bid'/. pg. 2} is 



estimated {Paosgraph d)0; 3 i. hne 8. pg 2) o be adpo;era !o the most popular baser 
location. 

fodependerU eiaaa 14 is directed la a s> aicrn lor eednnabrig the geoarapha 



oeumng oeoeggrapa gAHag noes i !~og pg, 2) a piuramy ol vuated interne; sales. The Sys 
aiso includes a means for estimating the Internet users geographic location by aau-d 
Paragraph [Obi 5], lines 9-iCe pg. 2) each visited internet site with a a Internet site in the dalai 
and pg each visits v espechva > s geoaaas 

location ndormabon (Paragraph iOOiei. , - < 2; for the marched e v site in 



grap ae fo pg geog 

" v ^ ev e„ ' 
[0015]. lines Odd pg, 2) for a plurality ol 



lines > „ _ 

trig >h c 3 

iemet user's geographic location is estimated ; b 



displayed (Paragraph (00; 8], line 6, pg. 2) for Internet sites having a geographic i 
location adraeent aa the Internet user geographic beatum. 



hi libels:^ 

The Examiner rejected claims 1, 3, 5, 9-10, 14-15 and 17-lg undo 35 U.S.C, § 103(a) as 
being unpatentable over U.S. Publication No. 2(502/0! 11 172 to DeWoif {"DeWoif '} in view of 
U.S. Patent No. 6 J 14337 to Tripp & at ('Tripp") 

- N - - > - « * v Ov , > 5 , L " ^ < e - being 

unpatentable over DeWorf .in view of Tope and bather in view of U.S. Publication No. 



i vie 
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\ I muhmamm *»t I o, iV^kmm<m \ 2 .» n> is ni t S 

Pateal No. 6,516,337 to Tripp ei uL fTrtpp'u Teaches Pads Claim Eie*«e&t. 



unpatentable over U.S?. robheanon No. aOPAPi i! 172 
aaent No, 6.516,337 to Tripp el ai i n This reAc 
Neither De Wolf nor Tripp are not directed to a metho 



temet site m a databso s t s c of Aternet sues 

oMrved location to pre-.;;- the subscriber's activities. See Abstract, paragraphs 100?2! ; |OU73J. 

N N M c >;• ber s ol > oeations de re b> ^ 

- - ^ N - - t v. tec Vvireko etwork OC 

v;a the wireless device- As the subscriber ^ -> his/her location is deiemoned either hv the 



v x v ' ^ <■ s - e observs 

In the Final Office Action dated November 12, 2009, the rxaroi-ao asserted thai 

includes location history data. Paragraph " states that the location profile can at least in part 
be built upon your history of internet brooenrnr and the geographic location of business/sites that 
yon h; ve visited on the 1 t tin . Cndi.ee Action, ; ace A lines 14 s Vo; .seen- resp- cti Ah 
submits that DeVVolf s teaching oi' a profile that includes location history data, based on a 
history of observed locations, lots nothing to do wnh nau.chrng visaed sites to a database of 
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part s ^ „ of 

busmessdshes that you have visited on Ik nterne ( mh ly; met \\ t t Wo 

internet Furdierrnooe. DeWolf s, location profile is vers difterent m purpose aid c - item from 
applicants claimed "user's geographic location." Also. DeWolf uses completely different 

mans such as CfdbS v xserved locations that 

profile, 

The Bxaodner asserted thai "[recognizing that the user has 'visited numerous websites 
related to the "Cater Banks" (in North Carolina), the system can take this "external data" and use 
it in an estnimtmrbdetermmathm of the location of a user as well form, as jskj a basis for 
delivering advertising merchants/services rod. vent to that determined geographic location. 
Office Action:, p. 2. lines 

Contrary to the I mtmnchs characterization, in DeWolfs examples described in 
paragraph [00td7"p the "externa! data including bat not limited to Internet browsing" is used as a 
basts (>f predicting the location of a vacation, .not in an esttmation/deterrninatior; of the location 

hi one example, De Wolf reches -'during your commute, the location profile 570 vvonld 
predict your location as somewhere on the route between the commuting leu- or" Paragraph 
^ v > v. v c m . v a , - s 

based on knowledge of year commuting pattern \ upon . matched geographic location of an 



pi-ofi le may determine that it is likely thai the subscriber 210 will take his vacation on the Outer 
Ba.nks of Norih Carobnak Paragraph |'0087b brier a - 9. wor exarnple. if you always novel to 
dltTeren; beach re so ray have progressively been corking your way sooth, and have visited 
w ^ \ C, \ ^ < , O , x-s \- ■ w err ,v > < ' 

vacation as the Outm fa-id * ' Ik a g.r; oh 008 ? j . a:> i 2a 1 has, this exampk < esc i \ - 
pred.icn.r%< a subscriber ks vacation location based In pari on Internet Browsing and docs not 
suggest estimating an Internet user's geographic location. 

Contrary to the Examiner -1 s eiuo:acteriaahom DeWnlf merely combines various forms of 
ckua including Internet browsing to predict a subject's vacation location, Such a predicted 
vacation location is not a cktergrnucd. geographic location as the Examiner asserted and has 
nothing to do whh a ynysi ness.. eg oarmkkc Jo wished 

N ""O" S s d> M > \s . - *. , N * 

v sines graphic k i ^ N 1 i sines 

locations are used to deteroune a location of the subject. More likely, such sites would he iravel 
agency websites, map websiaog geographic information websites, vacabon review websiws. 
\vvCtee -w w > x v 

advertising) according 10 a common geographic location associated wuh mnneroas Outer Banks 
^ v ^ - * <-lk N t re Outer Banks is eg e u i i Oiike 



APP! AI BRIE! 

Kt m * * n ivf^ S << s . v 
\ a location, whether or not the vacation iocauon es a popular geographic > tor 
subject, docs not involve Tracking ihe Internet naers visits to a; least one Interne! sue grepyTTh 
folium thereby deimnw a visited Internet she; land] 

1 * v s s _ > - ed by tk t ernes. 

site thereby A.Tumm a umiefsed business locanorf as claimed. 

The Examiner admitted thai DeW'oif et a! does no! describe ihe details oi how a business 
location cars be detenwmed ibt a visited web page. Office Action, p. 3 5 lines 2 • 3. In tact, 
])c wolf does not nreatioo anything about determining a business meaner; for a visited website 
'Has is because, in eontras! to the present invention, the method of location based profiling 

DeVvvpf s disclosed system has no need to estimate the location of an, internet user based 
on a database of Internet sues visited because dm subscriber" s location history is „ based 

solely on the observed locations and predict what the location of a subscriber svill at a particular 

bme. \, - v v x s < , 

method of matching a visited internet site against a database of Internet Site geographic 

Ihe Examiner asserted that Trip teaches a typical search engine having a database or 
index which m n T\- weh p:ce 1 hi ? >,-. mam en at ,w ■•• :h \t *<h p, ; ge wine;: nwTb have 
been t , s be 

determined accurately and quickly" Honeveg DeWolf does not teach or suggest any need to 
t - s ocai on oi a oeh > ami memo 
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USSN 10/604147 
\rfo M BR iff 

anything about the geographic > x , x of a web page. 

The Examiner erroneously asserted that '"Trip at ai also reeog.ni.xes a need for this index 
viiuK-M- sioso -osoy ^ mm 1 . as „, s Wuh 

Action, page 3, lines 7-fo. The cued portions of Trip reeno that eeneeps.ua! information including 
intended audience demographies and geographic information would he ext.re.mely helpful in 
generating a mere accurate index. Col, 2, lines 33-38". Dn A geography table, as ■ nc I with 

enee to tig. 2 1 , is a dataixn ch stores brier 
market for a given brochure (fig. Ob eol. 30, hoes 23-26) and has nothing to do with the 
geographic location of a website. Applicant submits that, contrary to the Examiners 
w\e „ ^ s s m . v . 

claimed. 

loeahons associated to particular websites, Applicant, respectfully submits that combining such a 

prescnO-v churned invention. Rather, a database having business geographic locations associated 
with parocubu wdwew when eorahined with the disclosure of Do A elf would result in the 
disclosure of further enhanced or improved activuv/rtmhng prof i ie 560, location profile 570. 
and/or subscriber profile 580. bee DeWolf paragraph 1 007 1 h Norte of these profiles are used to 
estimate an. Internet users geographic location. Further, evert if these pro files were used to 
estimate an Internet user A geographic location, this combination would still not suggest 

" «■ ' V > v. ^ - V v S P , „ x „ 

-Xggfoans ten; "..-coup) auhnfo thai persists having ordiwro foul in- ?ne a' o^nd not 
have been motivated to combine the teachings of 'frig with DeWolf because, as set forth above. 



user and therefore does not cure the deficiencies of De Wo if recited shove. 

Since no combination of DeWoif and; or fripp teaches or suggests each and ever 
element of the claims, Applicant nulls submits that the rejections of the oleums under 3: 
. * ck iecomiuWani siospooH < nk 

> A v 8 ~- hens; 

unpatentable over DeWoif in view < Tripp and further in view of U.S. Publication No 
2oo.b0o0o7h2 to Hooper a' u/.CHoopef h, 'litis rejection is respectfully traversed, Applicant 



arpeehap; about "traeking the Interne! user's visits to at least one Inturrsei site pouyaping a 
- es s \ v s t ee nie * s [and j 

o ♦ , s f es ^ v c - s s 
v v . x . , s Ov. a os , v e \ i. , , „ , v , 

x . ^ of DeWoif and 1 "rip as described above. 

Since no combination of DeWoif'. Tripp aud/er Hooper teaches or suggests each and 
every element of the claims. Applicant respectfully submits that the rejections of the claims 
ee 35 U.S.C § 103 are overcome. Reconsideration is respectfully requested. 

The Examiner rejected claims i 9-23 under 35 U.S.C. § 103(a) as being unpatentable over 
DeWoif in view of Tripp and further in view ot'U.S. Pohhcatum No. 2003d?06S805 to .Barnes, 
Jr, ("Barnes""), 'This rejection is respectfully traversed. Applicant respeetfuliy submits that 



user's geographic location to be adjacent to the most popular business gcograpt 
thereby defining an Internet user location" a.- particularly cleaned. 

element of the ckaeo. Applicant respecn\hlv subntin. that the rejections oh the chore 
U.S.C. § 103 are overcome. Reconsideration is .respeeUuhy requested. 



BRd 



ijjj, iJj::±iL::;jj:L: 

for at least these reasons, Applicant respectfully submits that the rejections are trap;- 



would not be obvious and would be accomplished only through nra;crroi§sAk hinds 
Office Action itself fails 10 demonstrate how the combination or modiheatioa 
obvious. Accordingly, Applicant respectfully requests reconsideration of the pat 



Eespecnoily, ApplkaiU requests withdrawal of the present rejection and issuteuee of a 
notice of allowance. 

Respee dully submitted. 
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IX, M-ALll N ACi!L. N .Llt> 

1. A. method of estuTurting an Internet users geographic location, composing: 
clmo erneuoe; A wshs , c bn„ s „ . ^ \ 

deterniining the business geographic location of the business promoted by the visited 
Internet site thereby debnine a matched business location; 

estimating the Internet user's geographic location to be a.t leas; adjacent so dm snatched 



wherein the srep of determining dm business geographic location oh the business 
ucd by the visited Internet site includes matching the visited Internet site m an Internet site 
■ database thereby , e Y < a matched Internet she and debning the matched hnsiness 
en to be the respective business geographic location of the matched Internet she 



h The method as claimed in churn i wherein the business geographic location 
no; is determined by an operator of each respective Internet she. 



aneo as claimed m claim I wherein the matehed b 
- - . < - ay t often niatehr 



claim 5 wherein ihe 



net user's 
reking the 



?g the Internet user's 
achates disposing a 



cookie having a umpae Identifier on a computer system thai the Internet user is using to access 
the Internet, 

8. The method is „ s chest 7 l she.: cmms Tung ^ v „ .m internet 
database tor recording the snatched business location and correlating it to the cookie. 

9. A method of estimating an internet user's geographic location, eomprismg: 
providing a database inuring respective business geographic location uubrmation for a 

plurality of internet sites, 

tracking the internet usees visits to a piuraiits of h-ternet dies I rent Icbinirsg a 

matching at least one shaded internet site to a; Internet sits in the muabas; ihcucbg 
defining a marched business geographic Sue adorn 

comparatively determining trie matched business geographic location having the most 
oraches thereby donning a most popular business geographic location; and 

estimating the Internet user's geographic location to be adjacent to the most popular 
business geographic location. 

10. The method as claimed m claim 9 wherein an operator of the respective internet 
srte determines the business geographic location tuibrmation. 



visits at amc ( i e Interne user 

renuum on the Internet site. 

12, The metiiod as claimed in claim 1 1 wherein the step; of trashing the Inieruet usees 
visits to a plurality of Intennet sites includes disposing a cookie having a urnque identifier on a 
computer system ihat the Internet user is using to access the Internet. 

ick The method as claimed in claim Is aether ecunpcisma providing an Internet user 
database i c usrness m. ci eorreit 



a means for brack) rig internet sites thai the Internet users visits, thereby defining a 
plurality of visited internet sires; and 

a means for estimating the Internet user's geographic location hp matching each visited 
Interne;, site with an Internet she in the datahase end assigning eaeh visited Internet site the 
respective corresponding business geographic location inibrmahon hot the matched Internet she 

15. The system as claimed m elaiut 14 wherein the means for omening Internet sites 
v k v omputer system ti ; t i tei el » 

h-temet. 

In. (Cancelled) 

17. The system as claimed r citum 14 wherein the means for esdmating ihe Internet 
users geographic location ituihet includes a system for quantitatively determining a most 
popular geographic location. 

v . e ^ e v , , e ^ , en •, 

location to he the most popular geographic location. 

v v , srova t mser , rutter 

geographic location of an internet user, comprising: 

prowdmg a database having - \.m , business geographic location information tor a 

os< n \ is ts .» „ ph ». * o* v. a 

16 



plurality of visited buerw.t sites; 

•3 chin eas visited Internet site e s e < 

. . l * '7 a mate-he sine 

con • par at i v el y ckts t sines ! e N - 

estimating the internet user's geographic location to ho adjacent to the most popular 

business geographic location thereby defining an Internet laser location: 

receiving an internet search request bom the internet search user; and 

displaying search results tor Internet sites having a geographic business location adjacent 

to the internet user geographic location. 

20. T he method as claimed in claim .19 wherein the step of tracking the Internet user's 
visits to a plurality of Internet sues includes disposing a cookie having a unique Identifier on u 
computer system thai the internet user is a sue to access the Internet. 

21. The method as claimed in claim 20 further comprising providing & database tor 
recording the decreet user location and correlating it to the cookie. 

^ 1 t o choc c 19 vehcreo 

tor Internet Sites having a geographic business location adjacent to the Interne? user location 
includes prioritizing the search results based upon the amount of money each respective Internet 
■am v v, Jii pa m sag h- k 0 > o - : 

23. The method as churned in claim ilk wherem the amount of money each respective 
Internet she is willing to pay for being displayed includes a pay-per-ehek bidding system. 

Ui aneekd) 
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